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ABOUT RESIDENTIAL — RETAIL LOUNGE BAR

Education LLoft Project Retail Store Lounge Bar
Experience Uran Futuristic Moschino Unspoilt Culture
Contact NewYork Milan Milan
LI75 sqm 1750 sqm 1600 sqm
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EDUCATION

Interior Design Diploma
Interior Design Intensive

Istituto Marangoni, MILANO

2023
Bachelor's degree
C O NTA C T S Entrepreneurial Economics
) 39 3444 694055 Kasetsart University, BANGKOK
+06 0818 817409 20zl
54 Kulw 99@gmail.c High School
U \\arang @igmal com Assumption College Thonburi
®  Via Ascanio Sforza 81/A Art-Maths
@ Linkedin.com/in/kulwarang- 2018

tantipanichphan-15521128I
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COMPUTER SKILWLS

@ @ e oo Adobe Photoshop
®ee000 /dobe Indesign
o000 Adobe lllustrator
eeee0e \utocad

(XXX 3D Max

00000 \ Ray

00000 \lcrosoll Office

SO

FT SKILLS

Creativity

« Teamwork

« Time Management

+ Problem Solving

LANGUAGES

Thai (Fluently)
English (Intermediate)
ltalian (Beginner)
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Loft in New York | Residential Space
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The concept is about the connection of
the fast world circulation. The main idea
of this project is to make a playful shape
and movement curve to be an endless
evolution of the world.

My project is in the big city centre so |
wanted to make the enchanting feeling
of the moment when everyone stays
at this place, and also associate with
modern life in the city.




COLORS AND
MATERIALS

The colors chart is inspired by
citK building, sky in blue and
light blue, traffic light in red and

orange, and sunset that associate
with the city life.
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Loft in New York | Residential Space
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Loft in New York | Residential Space




Loft in New York | Residential Space




LIVING AREA

The living room area has a specilic atmosphere to
make the client feel relaxed, smooth peaceful and
comlortable by using the playful shape, colorful,
modernity and nature. Also materials and stull
need to be modern and not too much.

Loft in New York | Residential Space




Flatship in Milan | Moschino Retail Store




KITTCH

The most special area is the
kitchen. Because my client
will create the new menu in |
this space.So, the room was | &
designed to keep clean and
simple, but in the simplicity
it needs to be modern and

ractical. Users can use it
comfortably without it being
too crowded. Moreover, the
most important thing is that
those materials must be
durable and elegant at the
same time.

Loft in New York | Residential Space
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BATHROOM

Master bathroom is the room
that designed to make the
client fee% relax as spaBut the
space in this area is not much.
So, material that use are big
mirror wall to make a room
wide and use wood texture to
make mood and tone in this
area solt and calm.
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RETAIL STORE
MOSCH NO MLANO
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Flatship in Milan | Moschino Retail Store

Franco Moschino wasa very aware about the social and
political situation, and this was translated in his brand
s identity. Even with the passing of time, Moschino's
creative directors tried to keep these values alive.
They managed to do so in very theatrical, playful, and
ironic ways. Therefore, we have come up Witi,l a hotel
concept, as a critique to an opulent society. Creating a
juxtaposition of Moschino’s colorful products with a
deep theme. As it is a political brand. with no specific
client profile we want to be as inclusive as possible.




COLORS AND
MATERIALS

Moschino is characterized by serving colorful and
rich pattern products, so is important to have clean
a toned-down base for them to pop-up. We are
taking inspiration from Wes Anderson's movies
and the pastel colors he uses.

Flatship in Milan | Moschino Retail Store
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Flatship in Milan | Moschino Retail Store




Flatship in Milan | Moschino Retail Store



Flatship in Milan | Moschino Retail Store




FRONT D

CASHIER

Embodying the hotel experience, the
store doors open to the front desk, which
gives the costumer a warm and luxury
welcoming to the store and its experience.
Moreover, it is the place for the cashier.
the “check out moment’, and the end of
the experience.
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Flatship in Milan | Moschino Retail Store
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| Moschino Retail Store

Flatship in Milan




To push the hotel theme further,
a bar-like space was created; it is
an excuse (o layback, while you get
o see or try on more garments or
accessories, with the relax and luxury
leeling that a sparkling drink gives,
and moreover, is a display element for
perfumes and accessories.
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Flatship in Milan | Moschino Retail Store







-LEVATOR
FI'TTING ROOM

Inspired by mid 20th century hotel
elevators the doors and the inner space,
are designed, with special attention to
details, to take the experience ol trying
on clothes to another level
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Flatship in Milan | Moschino Retail Store
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HOTEL LOBBY X
CLOTHING DISPLAYf

As in a real hotel lobby, the stores have
some luggage and luggage trollies. These
elements were included in the design not
only to enhance the hotel feeling, but also
are the main display elements that gives
a creative and sight attractive look to the
Moschino clothes and accessories.
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Flatship in Milan | Moschino Retail Store







SITTING AREA
VIP ROOM

A multifunctional area that allows the
costumer and their companions to sit
down for a drink while shopping, but
also has a curtain and a hidden mirror as
a surprise lactor for the VIP customers

who needs a private and comfortable |
space to try on clothes.

Flatship in Milan | Moschino Retail Store



Flatship in Milan | Moschino Retail Store
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MILANO
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Lounge Bar in Milano | Rooftop

The culture of Thailand is a unique blend of
various influences that have evolved over time.
Local customs, Buddhist traditions, and regional
ethnic and cultural practices have all played a role
in shaping Thai culture. Moreover, there are a lot
of interesting cultures that are not widespread to
the world.

The main idea of the project is to explore a new
journey and discover the unspoiled culture by
night life experience.The concept is about the
connection the difference origin and present in the
modern way.




COLORS AND
MATERIALS

The material that is used in this
project is the local materials such as
rattan basket and bamboo that can be
found in large quantities, As Thailand
is a tropical country. And apply in the
contemporary way with the texture,
light and shadow in the project.

Lounge Bar in Milano | Rooftop







Lounge Bar in Milano | Rooftop




The main inspiration ol the indoor area
was (he traditional theater from Thailand
that used handmade leather o be the
puppets. And (he movie will relies mainly
on only the shadow ol the puppels. So.
the mood ol the indoor bar area crealtes
a lot of light and shadow ellect as “Grand

shadow play " and feeling ol relaxation
and clams in the bar.

Lounge Bar in Milano | Rooftop



Lounge Bar in Milano | Rooftop




From the outdoor terrace can see 360-degree
views ol Milan. In this area create a once-in-a-

ics.

liletime experience with elile and elevated part

lamous live DJs and skyline city view.

By using contemporary elements but siill have a

traditional material in each de
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Lounge Bar in Milano | Rooftop




Lounge Bar in Milano | Rooftop
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